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可得% , ∃每套 320 万,钻石地段, 平民价格! 每

























































































发水,必出现黑亮头发!; [ 10] 还有一些恶搞型广
告:如 一则葡萄酒广告,主角酷似毛泽东,他用
观、闻等动作表明他对酒的赞赏∋ ∋广告语除
































 古人云: 从善如登, 从恶如崩。社会主义
核心价值体系是不可能由群众自发建成的, 某
种程度上,需要媒体极大地释放社会教化功能,
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Modern Advertising and the Establishment of Socialist Nucleus Value System
XIE Q ing guo , ZOU Jie
(College of J ournal ism and Communication , X iamen Univer sity , X iamen, Fuj ian 361005)
Abstract:Theo retically , modern adver tising adapt s itself to socialist nucleus value sy stem. However , in reality,
the mo ral diso rg anization of advert ising has ser iously damaged the establishment of socialist nucleus value sy stem.
Therefor e, t o fur ther pr obe into the methods how advert ising ser ves the establishment of socialist nucleus va lue sys
tem is o f practical significance.
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